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' The Referral Circle The 2-Hour Rule

‘Send 5 handwritten notes Share one weekly tip that Respond to inquiries fast.
. tolocal “adjacent” pros solves a tiny problem for When they reach out, they
(Doctors, Yoga Studios, etc.) your ideal patient. need help now.
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. Test the Waters The Safety Check The Hand-Off
) Start a small, $5/day Ask patients: “What on my site When admin starts eating
. targeted Google Ad for made you feel safe enough to your empathy, it's time to

your specific niche. call?” Double down on that. find a partner.
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The Privacyl Promise

We remember your Day 1. Most of our
100-employee clients still have this roadmap
tucked in a drawer. If you'd rather focus on
patients, let us handle the checkboxes.

TEXT or CALL VISIT
(732) 998-5072 privacy1.co



